Graduate Follow-Up Report for College of Art, Media and Communication - Class of 2014
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Advertising and Public Relations 090903 9 4 1 0 0 [ [ [ 14 13 14 92.90%
Advertising 090900 1 3 0 1 0 1 [ [ 6 4 5 80.00%
ArtEd 500701 1 3 1 0 0 0 0 1 6 4 5 80.00%
Art Teacher Education 131302 0 0 0 0 0 1 0 0 1 0 1 0.00%
Broadcast Journalism 090402 1 0 0 0 0 0 0 0 1 1 1 100.00%
c Arts and Literature 131305 12 3 1 1 2 0 0 2 21 15 16 93.80%
c Studies 090101 5 4 0 0 3 0 1 4 17 9 9 100.00%
Composition 500904 0 0 1 0 0 0 0 0 1 0 1 0.00%
Film Production 500601 8 5 5 2 [ 0 0 3 23 13 18 72.20%
Film Studies 500601 [ 2 1 [ 0 [ [ [ 3 2 3 66.70%
Graphic C 500402 1 5 2 1 0 5 [ 2 2 16 23 69.60%
Graphic Design 500409 4 [ 0 0 0 [ [ [ 4 4 4 100.00%
Mass C 090102 19 9 4 7 1 4 0 1 45 28 36 77.80%
Journalism 090702 1 1 0 0 0 0 0 1 3 2 2 100.00%
Music 500901 1 0 0 1 0 0 0 1 3 1 1 100.00%
Music Industry 501003 1 2 1 0 3 0 0 0 7 3 4 75.00%
Music Performance 500903 0 1 0 0 1 0 0 0 2 1 1 100.00%
Music Teacher Education 131312 3 1 [ [ [ 0 0 2 6 4 4 100.00%
Photojournalism 090404 1 0 [ [ [ 0 0 0 1 1 1 100.00%
Public Relations 090902 0 2 0 0 1 [ [ [ 3 2 2 100.00%
Publishing 091001 3 1 3 0 3 [ [ [ 10 4 7 57.10%
Studio Art 500701 16 1 9 7 3 [ [ 5 51 27 36 75.00%
Theater Arts 500501 2 4 1 2 1 0 0 0 10 3 7 85.70%
TOTALS - College of Art, Media and
c 99 61 30 2 18 1 1 2 264 160 201 79.60%
Percentage | 37.50% | 23.11% | 1136% 833% | 682% |  417% 0.38% 8.33% |
MSUM All Programs | students | 673 | 200 | 75 | 66 | 227 | 46 19 | 188 | 1494 873 994 | 87.83%
ercentage o J o 3
P 4505% | 1339% | 5.02% 2.42% 15.19% 3.08% 1.27% 12.58%
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